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The directors present their report, together with the financial statements, on the Hunter Business Chamber (referred to as
the 'company' or 'Business Hunter') for the year ended 30 June 2023.

Directors
The following persons were directors of the company during the whole of the financial year and up to the date of this report,
unless otherwise stated:

Lauren Eyles (President)

Glenn Thornton (Senior Vice President)

Holly Martin (Vice President)

Anthony (Tony) Rhodes (Immediate Past President)
Stephanus (Hennie) du Plooy

Natalie Mitchell

Ashleigh Johns (appointed on 25 November 2022)
Genelle Scotts (appointed on 14 November 2022)
Peter Lawrence (appointed on 25 November 2022)
Seamus Burke (appointed on 25 November 2022)
James (Jim) Garis (resigned on 14 November 2022)
Paul Tobin (resigned on 25 November 2022)

Peter Gesling (resigned on 25 November 2022)
Robyn (Dianne) Hamer (resigned on 25 November 2022)

Objectives and strategy for achieving the objectives
Member engagement and growth

Maximise relevance, effectively communicate and engage with Business Hunter member companies by providing quality
events, access to advocacy and advice, and value adding products and services to the members.

Key strategy/measures

e  Connect business to what they need in a COVID-19 recovery

e  Connection and engagement with Business NSW and support for local Chambers in the region

e  Strengthen Hunter First branding, membership and value proposition

e  Grow the Hunter First membership and build a membership pipeline

e  Advocacy reflecting the needs of business in the region and strong relationships with all levels of government
e Participate in united efforts to advance the interests of the region

Policy and advocacy
As the preeminent regional business organisation, Business Hunter continues to develop, promote and advocate the interests
of business on key regional issues.

Key strategy/measures
e Develop and implement policy and project initiatives to drive regional economic growth

e Reinforce political engagement at federal and state levels

e  Strengthen media relations to maintain position as the business voice of first choice in the Hunter.
e  Work with members to develop and execute an advocacy agenda that reflects their interests
Events

Develop and conduct an events program which responds to the education, information and networking objectives of member
organisations and the wider business community.

Key strategy/measures

e Maintain a diverse range of events and networking programs that reflect the range of business size and sectors found
within the membership.

e Rebuild the event engagement and patronage by continually assessing and improving the program

e  Stage business excellence awards that engage the membership and affiliates and link through to the State program.














































































